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The Problem:
Lack of Financial Education

FACT: The U.S. economy is in the deepest recession since the Great Depression.

FACT: The consumer debt load is the highest it has ever been.

FACT: Students and young adults do not receive enough financial education needed to manage
their money now and after graduation.

FACT: Experts agree that educating young adults with smart money practices is imperative for

future economic stability.



The Problem:
Students;and Debt

$3000: average amount of credit card debt at graduation*

65.7% of college students graduate with some debt*

$19,237: average student loan debt*

40% of students don’t understand Terms and Conditions when
opening a bank account**

*National Postsecondary Student Aid Study (NPSAS)
**JumpStart Coalition for Personal Financial Litera  cy

“In the worst cases, bad financial
practices can eventually lead to broken

marriages, families and futures.”

Senator Michael B. Enzi (R-WY)



The Solution:

Young Money Magazine

Young Money magazine is uniquely qualified to deliver fresh and
relevant personal finance content to today’s young adult market.

HISTORY OF YOUNG MONEY

Leading young adult personal finance magazine
and website since 1999

Distributed on 400 college campuses

9.5 million copies of magazine printed

2.2 million visitors to website in 2008

10,000 + articles on website

Original member of Jumpstart Coalition for
Personal Financial Literacy

Advisor to PBS program “Your Life, Your Money”
aimed at young adults

Media coverage includes: USA Today, Money
Magazine, Forbes.com and many news dailies
across the U.S.




The Solution:

Young Meney:VMagazne

Typical Editorial for 2009
« PERSONAL FINANCE

- saving, investing, spending plans

- credit cards, debt management

- scholarship scams, credit scores, identity theft
 CAREERS

- job search, interviewing, internships
 ENTREPRENERSHIP

- young entrepreneur profiles

- business start-up tools and resources
 HIGHER EDUCATION

- graduate programs and profiles
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- financial aid, student loans




Subscribers and Partners

NAVY &
FEDERAL
Credit Union

rtfr
Harbor

— CREDIT UNION




Cost effective , comprehensive, relevant and frequent  financial literacy
program through a high quality print, digital and interactive platform.

Receive cost effective PR and recognition  for launching a broad based

financial literacy program for its students.

Program is a recruitment tool for students and parents.

Financially literate students provide immediate and long term financial

benefits :
1. higher graduation rates
2. better ambassadors for your college

3. alumni that can give back



12% = the number of students who had made at least one financial behavioral change as result of
reading at least two issues of Young Money magazine.

28% = the number of students who stated they plan on making financial behavioral changes as a
result of reading at least two issues of Young Money magazine.

Results from 2006 Young Money reader survey
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CO-BRANDED PRINT MAGAZINE

* 1,000 copies of the print magazine (Spring and Fall issues).

» Cover Wrap (1/3 page) that wraps around front and back of magazine

» Customize communication with your logo and creative messaging to students.

ONLINE

» Digital edition of the magazine (Spring, Summer, Fall and Winter issues) delivered to students
by email via administrator.

* “Money Tip of the Month” created by Young Money and delivered to students via email.

WEBINARS

» Two webinars offered during school year. Expert speakers on various personal finance,
careers and entrepreneurship topics.

OUTCOME MEASURES
» Evaluating and surveying students on the effectiveness of the materials and delivery method.

PRESS
» National press release announcing the partnership between your school and Young Money

and detailing your school’s commitment to financial literacy.



Financial Literacy Package: $2,200

Webinar — additional $350 per

Additional cost per subscription: $1.50

Cost per student: less than $0.45*

*based on school enrollment of 5,000
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